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CLIENT WEBSITES / CAMPAIGNS / INDEPENDENT SYSTEMS

Explore the complete portfolio

feyisitanclinton@gmail.com
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CLINTON FEYISITAN / CLNT

01 / REHOBOTH SOCIAL HOUSING / CLIENT WEBSITE

A clearer way home.

POSITIONING / USER EXPERIENCE / FRAMER DEVELOPMENT / 2025-26
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Explore the developments or speak to the team. | shaped the housing website around these two intentions for local and overseas buyers.

Handover: Framer confirmed both Rehoboth sites moved into the client workspace on 18 April 2026, with Clinton retained as an editor.

Smartarget recorded 15 WhatsApp-widget clicks across Rehoboth Social Housing and Rehoboth Properties, 11-17 October 2026.

Read the case and visit the website
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CLINTON FEYISITAN / CLNT

02 / MARINE BIOLOGY WITH YAZ / CLIENT WEBSITE

The scientist and the person.

CREATIVE DIRECTION / EDITORIAL DESIGN / DEVELOPMENT

Yasmin Meeda

Dr Yasmin
Meeda

An editorial portfolio brings portrait, expertise, research and public communication into one introduction. The work is published on the client’s
own domain.

Explore the project marinebiologywithyaz.com
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CLINTON FEYISITAN / CLNT

03 / CLUB CAMEO / WEB & CAMPAIGN EDITION

The right place. Two moods.

WEB ART DIRECTION / INTERFACE DESIGN / EVENT APPLICATIONS

CELE CRMEQ/RRES it UEAICH é,qMEO Smaiiybn, v Tasmiie IR i i

PRESERVED PROJECT WORDMARK
Typography in the web source
Bodoni Moda / Manrope

Day & night theme tokens

Event pagsyinvite joutney The ri ght peopl e-
Therightoorns.

A familiar signature.
A digital expression.

Padel in the daylight. Dinner at dusk. Music after dark. Club Cameo

brings good people together and lets the room do the rest
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COME AS YOU ARE

SYSTEM BOARD ASSEMBLED FROM ORIGINAL PROJECT FILES / NOVEMBER 2026

A day/night hospitality website, a dedicated event page and promotional artwork. | shaped the web experience and event campaign
around the Cameo identity.

Web art direction, interface design and event artwork: Clinton Feyisitan. Existing Cameo script wordmark and event photography retained.

View the web and campaign case Visit Club Cameo
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https://club-cameo.netlify.app/

CLINTON FEYISITAN / CLNT

04 / REGGAE LAND X POKA / EVENT CAMPAIGN

A weekend, announced.

PROMOTIONAL ARTWORK / THREE AFTER-PARTIES / 2026
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THE VIBES DON'T STOP WHEN THE FESTIVAL ENDS

Three announcements use different typography and compositions for each night, with the performer, date, venue and ticket route carried in the original
artwork.

Art direction and graphic design for Reggae Land x POKA / Ha Noi, 2026.

Open the three artworks
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https://clnt-originals.vercel.app/#title/reggae-land/story

CLINTON FEYISITAN / CLNT

05 / SUNDAY MARKET / INDEPENDENT BRAND CONCEPT

A little jar. A proper meal.

POSITIONING / IDENTITY / PACKAGING / COMMERCE
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WARM

SPOON. SIMMER. SPRINKLE.

Spoon. Simmer. Sprinkle. Three serving verbs give a Nigerian pantry range its voice, from jar labels to ingredient illustrations, campaign and shop.
Independent concept, developed with Al assistance. Original identity and packaging artwork; generated product imagery.

Explore the brand and working shop
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https://clnt-originals.vercel.app/#title/sunday-market/story

CLINTON FEYISITAN / CLNT

06 / LAGOS INDEX / INDEPENDENT EDITORIAL CONCEPT

A city, six ways in.

EDITORIAL DIRECTION / TYPE / INFORMATION DESIGN / WEB

Read Places Saved 2
L[I] Read Places Saved @ Issue 01+ II[I
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THE OPENING NOTE
° ©

Galleries, reading rooms, stages. A few good places

THE OPENING NOTE
® 3

Galleries, reading rooms, stages.

to get curious.

Explore the six places v

Read the opening note A

A few good places to get curious.

Explore the six places A

Read the opening note A

The city, in layers. Editorial illustration / CLNT

A cultural field guide that moves from a reason to care about a place to a practical next step. Sourced stories, neighbourhood context and a
saved shortlist connect screen and print.

Independent editorial concept, developed with Al assistance. Individual source and photograph credits appear in the guide.

Read the quide and design story
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CLINTON FEYISITAN / CLNT

07 / CONTACT

Have a brief?

Brand direction, campaigns and websites, carried from
the visual idea into working details.

feyisitanclinton@gmail.com

clnt-originals.vercel.app

LinkedIn

Clinton Feyisitan / Brand & Web Designer

Project and role enquiries by email.
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